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India, Bhutan review development partner-  Companies from US, Europe, Japan among those
ship; sign Rs 4,000-crore LoC agreement

THIMPHU, AUG 01:
India and Bhutan re-
viewed the progress of
New Delhi-supported
development projectsin
the Himalayan nation
during a high-level talk,
as the two sides signed a
concessional line of
credit agreement worth
Rs 4,000 crore and ex-
panded cooperation in
the health sector.Geo-
graphic Reference

The fifth India-Bhutan
Development Coopera-
tion Talks, co-chaired by
Foreign Secretary
Vikram Misri and his
Bhutanese counterpart
Dasho Pema Lektup
Dorji on Thursday, fo-
cused on the implemen-
tation of projects under
Bhutan's 13th Five-Year
Plan, the Indian Em-
bassy in Bhutan saidin a
social media post.

The two sides reviewed
the progress and imple-
mentation of India-sup-
ported projects across
diverse sectors, it said.

Bhutan appreciated
India's significant sup-
port and its contribution
to the country's socio-
economic development,
the mission said.

The two foreign secre-

structure and Open
Spaces in Thimphu" pro-
ject funded by India as
part of bilateral eco-
nomic development.

An agreement for a
concessional line of
credit of Rs 4,000 crore
(Nu 40 billion) was ex-
changed between the Ex-
port-Import Bank of In-
dia and Bhutan's
Ministry of Finance to
support development

[ s o
taries also virtually in-
augurated the Thimphu
Ecological Park and the
Olakha Park, developed
under the "Green Infra-

|

initiatives in the coun-

try, the embassy said.
two sides also ex-
changed a memorandum
of understanding (MoU)
for cooperation in health
education and research
between the All India In-
stitute of Medical Sci-
ences (AIIMS) and
Bhutan's Khesar Gyalpo
University of Medical
Sciences, it said.Busi-

ness & Corporate Law
As part of India's sup-
port for Bhutan's green
mobility initiatives, 45
electric vehicles were
handed over to the Royal

Government of Bhutan.

India is Bhutan's
largest development
partner and has been ex-
tending financial and
technical assistance for
infrastructure, connec-
tivity, education, health
and capacity-building
projects over the
decades.

New Delhi has com-
mitted support for
Bhutan's 13th Five-Year
Plan as part of its long-
standing development
partnership with the
neighbouring Hi-
malayan kingdom. (PTI)

Bloomberg delays decision on addin
Indian government bonds to global index

NEW DELHI, AUG 0O1:
Bloomberg Index Services
Limited (BISL) has deferred a
decision on including Indian
government bonds in the
Bloomberg Global Aggregate
Index, saying recent market
reforms need more time to
become firmly established
before a final decision is
taken.

In an official update on its
ongoing review, BISL said
the Indian government bond
market has made "meaning-
ful progress" towards meet-
ing the standards required
for inclusion, but added that
market participants want to
see the recent changes be-
come part of regular market
practice.

"BISL believes the Indian
government bond market
continues to make meaning-
ful progress toward meeting
the global standards ex-
pected for inclusion," the up-
date said.

The index provider noted

that since publishing the re-
sults of its consultation ear-
lier thisyear, it has continued
discussions with investors,
regulators, custodians and
other stakeholders, who
have broadly recognised the
progress made inimproving
accessibility to India's gov-
ernmentbond market.

According to the update,
electronic trading capabili-
ties for Indian government
bonds have continued to ex-
pand, with automated trad-
ing platforms now support-
ing execution across several
major investor regions. It
also highlighted India's re-
cent decision to remove
withholding tax and capital
gains tax for eligible foreign
investors in government
bonds, calling it "a significant
enhancementto the market's
post-trade framework by re-
ducing operational complex-
ity and improving settlement
efficiency.”

However, BISL said feed-

back from market partici-
pants suggests that these re-
forms should become more
firmly established before any
decision on index inclusion
is taken. "Many market par-
ticipants would like to see
these enhancements become
more firmly established in
day-to-day market practice
before a decision is made on
index inclusion," itsaid.

The update added that
while automated trading ca-
pabilities continue to ex-
pand, respondents said im-
plementation has not yet
been completed across all
major investor regions. In-
vestors also want to see fur-
ther evidence that recent
market reforms translate
into more efficient opera-
tional workflows, including
improvements to account
opening and onboarding
processes for foreign in-
vestors.

BISL said the Bloomberg
Global Aggregate Index is a

flagship benchmark for
global investment-grade
fixed income markets and
underpinsawide range of in-
vestment products world-
wide. "As the Bloomberg
Global Aggregate Index
serves as a flagship bench-
mark... BISL believesitisap-
propriate that any inclusion
decision be supported not
only by regulatory and mar-
ket structure reforms, but
also by demonstrated opera-
tional efficiency across the
diverse range of investors
that track and benchmark
against the index," the up-
date said.

BISL said it believes "addi-
tional time is warranted" for
the recent market enhance-
ments to be fully reflected in
day-to-day market practice
before making a decision on
India’s inclusion. It added
that itwill continue engaging
with market participantsand
provide a further update as
the review progresses.

Sony unveils next-generation BRAVIA 9ll
& BRAVIA 711 with True RGB Technology

JAMMU, AUG O01:
Sony's latest innovation in
premium home entertain-
ment, the BRAVIA 911 and
BRAVIA 711 televisions
powered by revolutionary
True RGB Technology, was
unveiled today at Shivanghi
Electronics, Marble Market,
Jammu. The launch was led
by Mr. Shashank Aggarwal,
Managing Director, Shiv-
anghi Electronics, in the
presence of Mr Sunny
Magotra ASM J&K, Sony
India, along with cus-
tomers, technology enthusi-
astsand well-wishers.

The newly introduced

BRAVIA series is powered
by Sony's advanced RGB
Backlight Master Drive Pro,
delivering exceptional
colour accuracy, enhanced
brightness, deeper blacks
and a truly immersive cine-
matic experience. Equipped
with the powerful Al Cogni-
tive Processor XR, Acoustic
Multi-Audio+ technology,
Google TV and future-ready
Gemini integration, the
BRAVIA 911 and BRAVIA
711 redefine premium tele-
vision viewing for Indian
consumers. Speaking on the
occasion, Mr. Shashank Ag-
garwal said, "We are de-

lighted to introduce Sony's
most advanced BRAVIA
televisions to customers in
Jammu. These cutting-edge
models reflect Sony's com-
mitment to innovation, and
we are proud to bring this
next-generation viewing ex-
perience to our patrons.”
With arelationship span-
ning more than three
decades with Sony, Shiv-
anghi  Electronics has
earned the confidence of
customers by consistently
delivering authentic Sony
products backed by reliable
service and customer sup-
port. The Sony-exclusive

showroom offers an engag-
ing retail environment
where visitors can experi-
ence Sony's latest innova-
tions across televisions,
cameras, audio products,
PlayStation gaming, head-
phones, accessories and
other premium consumer
electronics under one roof.

The launch reaffirmed
Sony's commitment to
bringing world-class tech-
nology closer to consumers
while further strengthening
Shivanghi Electronics' posi-
tion as Jammu's preferred
destination for premium
Sony products.

SEBI bars ZEEL for 2 months, Subhash Chandra,
Punit Goenka for 1 year in Hyderabad land pledge case

NEW DELHI, Aug 1: SEBI has pro-
hibited Zee Entertainment EnterprisesLtd
(ZEEL) from the securitiesmarket for two
months and its Chairman Emeritus Sub-
hash Chandra and MD & CEO Punit
Goenka for one year over unauthorised
pledge of the company's Hyderabad land
tosecure loansavailed by promoter-linked

Essel Groupentities.

Additionally, the regulatorimposed ato-
tal penalty of Rs1.48 crore on them, accord-
ingtoal150-pagefinal order passed lateon

Friday.

Individually, the regulator imposed
penaltiesof Rs30 lakhon ZEEL, Rs60 lakh
onChandra,and Rs58 lakh on Goenka.

ThecaserelatestotheexecutionofaDe-
posit and Declaration Agreement (D&A)
on December 27, 2018, under which the
original title deeds of ZEEL's Hyderabad

Group.

ulations.

The regulator further observed that
ZEEL failed tomake necessary disclosures
initsfinancial statements despite Goenka
and Chandra having knowledge that the
Hyderabad land had been deployed assecu-
rity and the title deeds remained with the
lender until June 2020.

Initsfindingsagainst Chandra, Sebi said

property were handed over to Indiabulls
Housing Finance Ltd (IHFL) as security
for loans taken by Essel Home and other
borrowing entities linked to the Essel

SEBI noted that the deployment of
ZEEL's property constituted a related-
party transaction and the company failed to
obtain prior approval fromitsauditcommit-
tee, thereby violating LODR (Listing Oblig-
ationsand Disclosure Requirements) reg-

he misused his position as chairman by
handing over the original title deeds of
ZEEL'sHyderabad propertyto IHFL after
falsely representing that the action had the

approval of ZEEL 'smanagement.

"Noticee No.3 being the chairman of
ZEEL, misused his positionand authorityin
ZEEL and handed over the original title
deeds of the asset (Hyderabad Land) of
ZEEL to IHFL by falsely declaring that the
said action had the approval of the man-

agement of ZEEL. Through such actions,

the noticee putthe material assetof ZEEL at
risk for his personal benefit," Sebi said in
itsorder.

It further said the true nature of the
transaction was never disclosed and was
instead portrayed as a case of misplaced
documents, despite becoming the subject of
litigationand arbitration.

keen to join India's chip making ecosystem: Official

NEW DELHI, AUG
01: Companies based in
the US, Europe, Japan,
Malaysia and Singapore
have shown interest in In-
dia's semiconductor man-
ufacturing  programme
Semicon 2.0, a senior offi-
cial of the Electronics and
IT ministry said on Friday.

Speaking on the sidelines
of aworkshop on semicon-
ductor design at 1T Delhi
organised by ICEA, India
Semiconductor Mission
CEO and Additional Secre-
tary in the Ministry of Elec-
tronics and IT (Meity)
Amitesh Kumar Sinha said
that companies from across
the globe will participate in
the Semicon India event in
September, where they will
explore partnerships and
opportunities in the coun-
try.

"Japan, US, European
companies, Singaporean
companies. | can also give
specific names of European
companies. Germany,
Netherlands, a lot of
Malaysian companies, Sin-
gaporean companies. They
are all very interested,"”
Sinhasaid.

The government ap-
proved the Rs 1.27 lakh-
crore Semicon 2.0 pro-
gramme to accelerate
domestic semiconductor
design and manufacturing

capabilities.

Sinha said that guide-
lines for the scheme will be
outin about two weeks.

He said that a lot of for-
eign semiconductor firms
will showcase their prod-
ucts and technology at the
Semicon India event.

We see that it is a good
platform for technology
tagging because both the
parties will be in front of
each other. They may look
into some kind of collabo-
ration also," he said.

Sinha further said that
the government has en-
hanced focus on chip de-
sign as itcarries 50 per cent
in the entire semiconductor
value chain.

"It (chip design) is the

lowest hanging fruit be-
cause only 20 per cent of
our people work initacross
the globe. If we give them
an enabling provision, like
we have given in this pro-
gramme, then they can
make a fabless product
company.

There is a lot of benefit
from their creation. They
will use our fab (chip
plants). They will also use
our OSAT and the whole
ecosystem," Sinha said.

A fabless company de-
signs its own semiconduc-
tors, but get them produced
through third-party chip
makers.

Sinha said that most of
the companies will eventu-
ally come to India and

some will come due to
FOMO (fear of missing
out).

When asked if the gov-
ernment is in discussions
with Hynix Semiconductor,
given there is a shortage of
memory supplies, Sinha
said that there are discus-
sions with most of the play-
ers, including the Korean
memory chip maker.

"We have asked them to
come. The cost of manufac-
turing will come down
here. Memory prices are at
an all-time high. Countries
are also having a lot of dia-
logue with their local com-
panies, whether it is a Ko-
rean company or a US
company,” Sinha said.
(PTI)

Bikanervala opens first outlet in Jammu

JAMMU, AUG O01:
Bikanervala, India's most
popular brand of Tradi-
tional Indian Sweets, has
opened its first outlet in
Jammu at Canal Road, Op-
posite Bakshi Nagar Bridge,
Akhnoor Road, Jammu.

The inauguration cere-
mony was graced by Arun
Gupta, president, Chamber
of Commerce & Industry
(CCI), Jammu as chief
guest.

Ashok Aggarwal, Direc-
tor, Bikanervala Foods Pvt
Ltd, shared the story of the
Brand Bikanervala which
traces its beginnings to 1905
when the journey began
with a small sweet shop
named Bikaner Namkeen
Bhandar in Bikaner's his-
toric Kote Gate area, estab-
lished by Lal Chand Agar-
wal. Building on this
success, two brothers from
the family expanded the
business to Delhi's Chandni
Chowk in 1950, introducing
generations-old  family
recipes to the capital. Their
authentic flavours-espe-
cially Rasgollas, Bikaneri
Bhujia and Kaju Katli-soon
became household

B B
favourites. Today, Bikaner-

vala operates 270+ outlets
across India and has an in-
ternational presence in the
USA, Canada, UAE, Qatar,
Bahrain, United Kingdom,
New Zealand, Singapore
and Nepal. The opening of
its first outlet in Jammu,
Anurag Sharma, COO,
Bikanervala Foods Pvt Ltd,
expressed his excitement,
stating: "We are delighted to
announce the launch of our
first outlet in Jammu.

Jammu is

an important
market for us and this ex-
pansion reflects our com-
mitment to bringing au-
thentic Indian flavours
closer to our customers."

The outlet is spread over
4,000+ sg. ft and offers
100+ fully air-conditioned
seating capacity, along with
adedicated party hall.Opin-
ion Column Access

The Jammu outlet repre-
sents asignificant milestone
in the brand's expansion

‘I q.ml‘\‘, .”..-.Li'”'&
journey, bringing authentic
Indian flavours to the region
and during 2026-27, the
company plans to add 50+
new outlets and launch the
brand in Australia and Eu-
rope, in addition to further
domestic expansion across
Karnataka & Jharkhand.

The handout further
stated that on an average,
Bikanervala restaurants
welcome a staggering 1
crore+ customers every
month.

Meet Orgaheal: An Organic Nutraceutical
Brand Focused on Clean Everyday Nutrition

RAJASTHAN, AUG 0O1:
As Indian consumers be-
come increasingly mindful of
what they eat and the ingredi-
ents they consume every day,
conversations around nutri-
tion are gradually shifting
beyond labels and marketing
claims towards trans-
parency, quality, and in-
formed decision-making.
Growing awareness around
preventive wellness, clean-
label products, and certified
organic ingredients has en-
couraged many consumers
to evaluate not only what
they consume, but also how
those products are sourced,
formulated, and tested be-
fore becoming part of their
daily routine.

Thisshiftreflectsabroader
transformation taking place
across India's health and
wellness ecosystem. Con-
sumers today have greater
access to information, en-
abling them to research in-
gredients, compare certifica-
tions, understand product
labels, and make choices
based on quality and credi-
bility. As a result, nutrition
brands are increasingly ex-
pected to provide greater
clarity around their sourcing
practices, formulation

processes, and quality stan-
dards. The changing con-
sumer mindset is also influ-
encing India's organic food
and wellness sectors. While
convenience and availability
remain important, ingredi-
ent integrity, responsible
sourcing, and transparent
communication are becom-
ing increasingly significantin
purchasing decisions.

A key reason certified or-
ganic nutrition continues to
resonate with many con-
sumers is the assurance it of-
fers around two growing
concerns: ingredient in-
tegrity and cultivation prac-
tices. As public awareness
around pesticide residues in
food and genetically modi-
fied ingredients continues to
increase, recognised organic
certification has become an
important reference point
for consumers seeking
greater confidence in the
products they choose. Rather
than relying solely on mar-
keting claims, many con-
sumers are increasingly
looking for recognised stan-
dards that provide greater
transparency around how in-
gredients are grown and ver-
ified. Against this backdrop
of changing consumer ex-

pectations, the nutraceutical
industry is evolving beyond
product claims towards
greater emphasis on ingredi-
ent integrity, quality assur-
ance, and responsible man-
ufacturing.

Trusttoday isincreasingly
shaped by the ability of
brands to communicate
clearly about their sourcing
practices, formulation phi-
losophy, certification stan-
dards, and quality .

It is within this changing
landscape that Orgaheal has
positioned itself as an or-
ganic nutraceutical brand fo-
cused on certified organic
supplements and clean
everyday nutrition.

Rather than responding to
short-term wellness trends,
the company says its ap-
proach centres on carefully
selected organic ingredients,
straightforward formula-
tions, and transparency
throughout product develop-
ment.

According to the company,
Orgaheal was established
with the belief that nutrition
should begin with ingredient
quality rather than compli-
cated marketing claims. Its
philosophy focuses on certi-
fied organic sourcing, re-

sponsible formulation prac-
tices, and clear communica-
tion that helps consumers
understand what they are
choosing.

The company says its com-
mitment extends beyond
meeting recognised organic
requirements in India.
Alongside India's National
Programme for Organic Pro-
duction (NPOP) framework,
Orgaheal also aligns its in-
gredient sourcing with
USDA Organic standards,
reflecting an additional em-
phasis on internationally
recognised organic practices.
According to the company,
this approach supports its
broader objective of offering
consumers greater confi-
dence through recognised
certification and transparent
quality standards rather than
promotional  messaging
alone. WorldNews Section

Instead of positioning nu-
trition as a quick solution,
Orgaheal emphasises consis-
tency, responsible sourcing,
and quality verification
throughout product develop-
ment. The company believes
long-term consumer trust is
earned through reliability
rather than marketing
claims.



