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TRUMP AT G-7

At Evian, France, where leaders
of major economies met under
the banner of G-7, US President
Donald Trump stood out. He did
not come up as an extraordinary
leader or a statesman, but as
someone with whom the world
doesn’t know how to deal with.
Trump through his body lan-
guage and words once again
proved that the world is dealing
with not just a difficult but an
global thug as the leader of the
USA. He is like a bully in the
classroom, who breaks all the
rules of even basic engagement
with peers. He exhibits lack of
seriousness while attending ses-
sions of G-7. He tends to mock or
ignore important leaders who are
there for work. First of all, he dis-
played his utter contempt and
probably disapproval of his host
French President Emmanuel
Macron. This is not the first time,
he has made his face at Macron
and held his hand without look-
ing at him; Trump had infamous-
ly spoken against him for not
joining NATO invasion of Russia
and that time even attacking his
personal life. At Aivan, he picked
former US President Barrack
Obama for criticism, leveled seri-
ous charges of helping Iran with
huge amount of money and call-
ing him names was an insane
behaviour from the world leader.
While the summit was going on,
he even dozed off showing his
utter disinterest in how the world
works. However, he paid a lot of
left handed compliments to
Prime Minister Narenadra Modi
calling him a “tough guy” a “good
bargainer” and his “friend for a
long time.” Most shockingly,
while the US-Iran deal for ending
the war is yet to be signed he
choose the Summit to warn
Tehran that he will throw bombs
on their heads if they chose to
violate the terms of the ceasefire.
With such a whimsical leader as
head of one of the most powerful
country, the world faces difficul-
ties.

Media and the future of geostrategic communication

Chaitanya K Prasad

Conversations as part of narrative-
building exercises in the geostrategic space
are influenced by complex factors, identi-
tiesand tools. In this day and age of instant
communication, where ideas and views
are churned out on a 24x7 basis, narrative-
building and perception management suf-
fer within the overall framework of consis-
tency, authenticity and transparency. This
is particularly relevant to the dissemina-
tion of information and messaging. Nar-
rative-building today is viewed as a step-
ping stone for agenda management and
power equations between nations, stake-
holders and entities. The challenge before
narrative-building in the geostrategic
space is to wean itself off coercion dis-
guised as influence through content, val-
ues, non-state stakeholders and com-
pelling yet resonant tools and ideas.

A critical element in the ecosystem is the
integration and interconnection between
ideas, perception, storytelling, engage-
ment and strategic messaging, and its rela-
tionship with the role of Al in driving the
narrative ecosystem. In this algorithmic
age, where tools drive and assess senti-
ments, moods and perceptions, narrative
discourse has become increasingly ob-
sessed with technology-driven ideas, inte-
grated with complex and diverse stake-
holders and the intense push of
data-driven communication.

As a consequence, the geostrategic com-
munication space today is witnessing nar-
rative manipulation to suit particular na-
tions, blocs, entities and national interests.
The contours of the media space emerging
from this narrative conflict reflect a tug of
war between ideas, opinions, perspectives
and algorithms, leading to a confusing me-
dia literacy environment within the com-
munication space. As opinions change in-
stantly, thanks to the information blitz, itis
critical that the foundations of media lit-
eracy remain sound, deep, robust and sta-
ble. The ability to evaluate content objec-
tively and access information through the
prism of accuracy, credibility and trust

before. It is no longer
shaped only by official
statements, diplomatic
exchanges, press brief-
ings or institutional
communication. It is
also shaped by clips,
memes, influencers,
explainers, podcasts,
digital campaigns and
: citizen-led conversa-
’ tions. A single image,

phrase, headline or
edited video can travel
faster than a formal

{WL clarification. This has

tion ecosystem. The media literacy ecosys-

tem should distinguish information
through facts, credible sources, responsible
tools and strong media support structures.

The media literacy architecture is influ-
enced by multiple narratives and instru-
ments of information dissemination that
shape the language and angles of public
debate, views and perceptions. Today, me-
dia literacy is subject to multiple influ-
ences and perspectives. It must constantly
contend with the power of ideas and con-
cepts that continue to flow from stakehold-
ersatall levels.

Today, in the geopolitical space, there is
an urgent need to balance communication
contests that are taking place at different
levels and serving several purposes. The
challenge within the media literacy frame-
work is to create proactive “communica-
tion understanding” between stakehold-
ers, communication instruments, national
priorities, audience perceptions, national
image and identity, and emerging commu-
nication interpretations. One needs to un-
derstand that the communication order
operates in a borderless world, wherein
narrative-building techniques are strate-
gically positioned to influence viewpoints,
communication outreach, resources, cam-
paigns, and emerging collaborations and
partnerships. Hence, in 2026, it is critical
that media literacy frameworks reinforce
the foundations of communication coher-
ence, understanding and appeal.

At the same time, the idea of national
image has become far more layered than

made strategic communication more im-
mediate, but also more vulnerable. In the
geostrategic space, perception often moves
ahead of policy explanations. Therefore,
communication systems must not merely
react to narratives after they have gained
momentum. They must be designed to an-
ticipate, interpret and respond with clar-
ity, credibility and speed.

This is where media literacy becomes
more than a civic skill. It becomes a strate-
gic necessity. A society that can distinguish
between information, misinformation,
disinformation and propaganda is better
placed to protect its democratic discourse
and national interests. Similarly, institu-
tions that understand the emotional, cul-
tural and technological behaviour of audi-
ences can communicate more responsibly.
The goal is not only to counter falsehoods,
but also to create trust-based communica-
tion ecosystems where facts are accessible,
public reasoning is encouraged and in-
formed participation is strengthened.

The growing role of artificial intelligence
adds another layer to this challenge. Al
tools can assist in translation, outreach,
sentiment mapping, content creation and
audience analysis. However, the same
tools can also be used to manufacture syn-
thetic realities through deepfakes, auto-
mated propaganda, manipulated visuals,
fake amplification and targeted psycho-
logical messaging. The future of geostrate-
gic communication will therefore depend
on how societies build ethical safeguards
around technology. Algorithms cannot be
allowed to become invisible editors of pub-

lic perception without accountability.
Transparency on digital platforms, re-
sponsible Al use, verification protocols
and institutional preparedness will be cen-
tral to protecting the information space.

The critical idea within the media literacy
architecture is to design a process that un-
derstands and interprets the communica-
tion ecosystem. In the age of instant com-
munication, a robust media literacy
process will ensure a level playing field and
ward off misinformation, manipulation
and information malpractice. It is the
strong foundation of media literacy that
will prevent fakery, fake news and delib-
erate propaganda. As media platforms be-
come increasingly diverse and complex, it
is critical to design a process that con-
sumes content through the checks and bal-
ances of the media dissemination frame-
work.

Itisareality today that every individual is
acitizen journalist. Each person isasource
of dissemination, interpretation, evalua-
tion and response. The gateway for con-
suming and processing information is cir-
cuitous, complex and accessible on a 24x7
basis.

This gateway must empower every indi-
vidual with the skills to access, analyse,
process, evaluate and participate in com-
munication discourse. The challenge,
therefore, is to connect with the core mes-
sage, understand it and interpret it effec-
tively.

The media literacy landscape also faces
the challenges of communication diver-
sity, participation, technology-driven con-
tent, multimedia messaging and communi-
cation symbolism. A robust media literacy
framework must also address communi-
cation fabrication, including fake news,
manipulated images, deepfakes, statisti-
cal distortion and algorithm-driven influ-
ence.

Going forward, the strength of any com-
munication ecosystem will depend on how
effectively it can combine speed with re-
sponsibility, influence with ethics, and
technology with trust. In the geostrategic
space, the most powerful narratives will
not merely be the loudest or fastest, but
the most credible, consistent and rooted
in public confidence.

CANWE TRU

SharmilaVaidya

| often heard terms like Baby Boomers,
Gen X, Millennials, etc, used in everyday
conversations, especially by younger peo-
ple. To be honest, I did not know much
about these terms or pay much attention
to them. One day, out of curiosity, | de-
cided to look into them.

| discovered that these labels refer to
groups of people born within a span of
roughly 15 to 18 years. Each of these peri-
ods, or generations, is associated with sim-
ilar social trends, value systems, technol-
ogy, culture and other characteristics
unique to that period of time. Baby
Boomers were people born between 1946
and 1964. They grew up in the post-World
War Il period and witnessed significant
political unrest, as well as economic and
social change.

Gen X, born between 1965 and 1980,
served as a bridge between the traditional
world of their parents and the digital world
of their children. Similarly, all the other
generations had their own unique trends
and changes that defined them, whether
Millennials, Gen Z or the latest one, Gen
Alpha.

I also found that these categorisations
originated in the United States and later
spread throughout the world because of
social media, technology and globalisation.

As | explored these generations, | began
to wonder whether these labels were truly

Can we truly
understand
another

generation?
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formal survey targeting both older and
younger adults. It was interesting to note
that most people over sixty saw these
groups as stereotypes that failed to recog-
nise individuality.

Some felt it made more sense to divide
time into broad periods such as the World
War era, the age of computers, mobile
phones and Al, or even into decades such as
the 1950s, 1960s and 1970s. The younger
generation, however, was more accepting of
these labels. There was a general consensus

meaningful. To find out, | conducted an in-

that grouping people into different genera-
tions was important. It helped explain how
people from one generation differed from
those of another with respect to education,
technology, lifestyle and social values.
According to these labels, I would be
classified as Gen X. Looking back, some of
the major events that influenced my life
were the war with Pakistan, the Emer-
gency period and the assassination of our
then Prime Minister, Indira Gandhi. | also
witnessed the arrival of computers, cable
television and later smartphones.

LY UNDERSTAND ANOTHER GENERATION?
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Life seemed simpler, yet it was also a pe-
riod of rapid social and technological
change. I remember the excitement of
watching television and the thrill of flying
for the first time. The impact of those expe-
riences shaped my value system and influ-
enced the person | am today.

However, the main question is whether
these categorisations are meaningful and
useful in helping us understand people
better. Do the events and changes people
experience during their formative years
help shape their outlook on life? As par-
ents, can we truly comprehend the experi-
ences and struggles our children face to-
day?

Can we appreciate the pressures of so-
cial media, the demands of a rapidly
changing world and the emotional stresses
they encounter daily? As we counsel and
advise them based on our own experi-
ences, are we helping them or unintention-
ally adding to their struggles? Can we truly
stand in their shoes and see the world
through their eyes?

Maybe these labels are worthwhile after
all. They not only define generations but
also offer a glimpse into the world that
shaped them. If they help us better under-
stand the experiences, pressures and
struggles faced by our children, they may
also encourage us to listen more and judge
less quickly. Only then can we truly appre-
ciate the challenges faced by each genera-
tion.

Reimagining India-Japan relations: The transformative role of universities

CRaj Kumar

Indiaand Japan are ata pivotal
moment in their relationship.
Both countries are trying to find
their place in the rapidly chang-
ing global environment. In this
context, the most important in-
vestment they can make is not
only ininfrastructure or technol-
ogy, butineducation.

I believe that India and Japan
need to build a transformative re-
lationship for the 21st century,
where education transitions from
the margins to the centre of bilat-
eral engagement between India
and Japan. The next chapter of
India-Japan relations should
have a multi-pronged approach
focusing on academic collabora-
tion, developed through univer-
sities.

Academic collaboration large-
scale student mobility

The most important policy pri-
ority should be to dramatically in-
crease student mobility. India
sends thousands of students
abroad every year. Most students

prefer destinations such as the
United States, the United King-
dom, Canada, Australia, and Eu-
rope. Unfortunately, Japan rarely
appears among the preferred des-
tinations for Indian students de-
spite possessing world-class uni-
versities.

Japanese universities are lead-
ers in advanced technology, with
strong research capabilities,
world-class laboratories, and pro-
lificscholars. They provide learn-
ing opportunities leading to po-
tentially significant employment
outcomes.

This impasse vis-a-vis Indian
students must change. Indiaand
Japan should focus on bringing
at least 50,000 Indian students
to Japanese universities over the
next decade.

We need to develop scholar-
ships, tuition fee support, lan-
guage training programmes,
preparatory programmes, and a
significantly simplified admission
system, all of which should sup-
portthis objective.

On the other hand, Japanese

students should be encouraged to
spend semesters, summer and
winter programmes, and pursue
research opportunities in Indian
universities. The vision of educa-
tional mobility must become a
central feature of India-Japan re-
lations rather than a peripheral
activity of marginal significance.

Reforming the visa regime and
employmentpolicies

Indian students tend to prefer
English-speaking destinations
because these countries are be-
lieved to have clear and pre-
dictable pathways from educa-
tion to employment. The visa
regimes in these countries have
enabled graduates to have post-
study work opportunities.

Japan should adopt an attrac-
tive framework that draws on the
vision of these countries when it
comes to creating incentives for
Indian students to study and then
plan towards working in Japan-
ese society.

Indian students who choose to
complete their higher studies in
Japanese universities should be

awarded streamlined work op-
portunities and work visas after
their studies.

There is a case for amulti-year
automatic work visa pathway
pursuant to graduation, which
would significantly enhance
Japan’s attractiveness for Indian
students.

This suggestion assumes signif-
icance in the light of the fact that
Japan faces demographic decline,
labour shortages, and an ageing
population. On the other hand,
India is gifted with the world’s
youngest population. The com-
plementarities between Indiaand
Japan are obvious.

The focus on educational mo-
bility and skilled migration be-
tween Indiaand Japan should be
seen from the perspective that is
mutually beneficial than aninde-
pendent policy domain.

Establishing Japan studies cen-
tres in India and India studies
centresin Japan

There isacase for establishinga
nationwide network of Japan
Studies centres in leading Indian

universities, anchored by a flag-
ship institution inspired by Hi-
roshima’s remarkable journey
from devastation to renewal.
Such centres of Japan Studies
would not only study Japan’s his-
tory; they would also examine
how universities, research insti-
tutions, companies, business en-
terprises and innovation ecosys-
tems contributed to Japan’s rise
from the ashes of war to become
one of the world’s most advanced
and thriving economies. Instead
of functioning as symbolic acade-
mic centres, they ought to be-
come vibrant hubs of learning,
knowledge sharing, and experi-
ence gathering, through language
training, policy research, public
lectures, collaborative projects,
interdisciplinary initiatives, ca-
pacity-building programmes, and
experiential learning.

In the same way, universities in
Japan should establish or
strengthen India Studies centres
that would examine India’s his-
tory, economy, political system,
technological transformation, so-

cial diversity, innovation and en-
trepreneurship.

A holistic partnership between
Indiaand Japan requiresarange
of experts and, in the absence of
their availability, despite strong
diplomatic and economic ties, the
outcome can remain superficial.
Therefore, universities have a
critical role in cultivating the lon-
gitudinal intellectual understand-
ing that transcends beyond gov-
ernmentengagement.

Corporate funding for research

Japanese corporations have
achieved extraordinary success in
India. Indian companies are be-
ginning to expand their presence
in Japan. These companies
should invest systematically and
substantially in university part-
nerships.

Japanese corporations operat-
ing in India and Indian compa-
nies in Japan should support: Re-
search Chairs; Research Centres;
Fellowships; Scholarships; Aca-
demic Exchanges; Policy Re-
search Initiatives.

Such programmes would help

universities focus on developing
long-term expertise while recog-
nising that students who gain ex-
posure to real-world industry
perspectives can make a signifi-
cant contribution to the relation-
ship. Corporate involvement will
also help bridge the gap between
academic learning and workforce
requirements. These investments
may be viewed as acts of corpo-
rate philanthropy.

They also are, or ought to be
seen as, strategic investments in
future talent, innovation, technol-
ogy transfer, and cross-border
collaboration. Over a period of
time, sustained corporate en-
gagement can also contribute to
the establishment of a powerful
knowledge partnership that con-
nects universities, industries, and
governments.

Such an initiative would
strengthen intellectual exchange,
institutional partnership, and
economic cooperation, resulting
in the India-Japan relationship
being more resilient and future-
oriented.



